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Jürgen Pielmeier is managing director of IFEN GmbH. Found-
ed in 1998 and headquartered in Munich’s eastern suburb 
of Poing, the company is a leading provider of cutting-edge 

satellite navigation products and services. It has a workforce of 45.

GPS has become one of the world’s major tools of navigation. What’s next for 
satellite navigation?

Automotive and LBS (location-based services) are the big-
ticket applications in satellite navigation. And they require 
an assurance of all-environments – with this including use 
under restricted satellite visibility – employment. One way 
of achieving this is to team up satellite and WLAN or GSM/
UMTS-based positioning. This is already being done by smart 
phones. Another trend: joining a variety of satellite navigation 
systems into an entity. This trend will encompass Galileo.

What outcome do you expect from GATE, the Galileo test area located in the 
region of Berchtesgaden? 
Manufacturers of receivers and providers of applications are using GATE to test their 
products and services under uniquely realistic conditions. This will enable them to mini-
mize times to market.

Your company’s USP (unique selling point)? 
IFEN has a unique capability of supporting the entire chain of navigation equipment and 
application development, and of providing complete GNSS test solutions. 

Your company’s main sources of personnel? 
University graduates bringing with them new ideas, and specialists with expertise in a 
wide range of fi elds. 

Your company’s sources of fi nancing? 
R&D contracts and, over the last four years, revenues from the sale of COTS (commercial 
off-the-shelf) navigation products and the supplying of GATE test services. 

Five minutes with … 
Jürgen Pielmeier of IFEN GmbH

Bavaria update
Michael Kern: Bavaria’s new representative in Poland

At the end of 2010, Michael Kern was appointed the state of Bavaria’s 
representative in Poland, serving in that position as the successor to 
Lars Bosse. After completing his studies in economics at the Univer-
sities of Karlsruhe and Kiel and working for a wholesaler in Germany, 
Kern held senior positions with Germany’s international chambers of 
commerce in Oslo, Prague and Bratislava. At the end of 2010, Kern mo-

ved to a new position at the Warsaw offi ce of Germany’s network of international 
chambers of commerce. In his new responsibility for Bavaria, he is one of the 20 
people representing the state around the world. His brief is to further intensify the ties 
between companies in Poland and in Bavaria, and to facilitate both business commu-
nities’ expansions of their activities in the state and country respectively.

Munich Satellite Navigation Summit
The ninth edition of the Munich 
Satellite Navigation Summit was 
staged from March 1 – 3, 2011 in 
Munich’s Residenz palace. At the 
summit, internationally known 
speakers from politics and business 

took looks at the newest developments in the sector. 
The consensus coming out of the summit: the crisis 
that had gripped the world economy did not essenti-
ally slow down the development of satellite navigation 
systems. The sector’s future is furthering the forging of 
ties among these competing systems.

Key fi gure

Some €1.7 billion anof low interest-loans sup-
plied to more than 6,400 SMEs – that was the re-
sult of the operations of LfA Förderbank Bayern in 
2010. That translates into a 57% rise in the core 
support provided by Bavaria’s economic develop-
ment bank. It was the largest fi gure for the last ten 
years. These funds primarily went to fi nance such 
sustainable investments as start-ups and moder-
nizations. A major role in the provision of fi nancing 
going for the investments made by SMEs continu-
es to be played by the state of Bavaria’s dedicated 
loan program.
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On February 4, 2011, Galileo took a big step towards completion. On that day, the 65 
km²-large GATE – “Galileo Test and Development Environment” was commissioned in 
the Berchtesgaden region of southeastern Bavaria.

Set to be put into operation in 2014, the €3.4 billion Galileo project is Europe’s bid to 
secure its share of what is predicted to be a €270 billion market for satellite-based 
navigation services. Large though that figure is, it may be too low, if the revenues 
arising from the current set of GPS services are any indication. They are expected to 
come to €55 billion alone in 2013.

Galileo satellite navigation services will be further developed for several areas: per-
sonal and property security and rescue, environmental monitoring, surveying and 
other PRS (publicly-regulated services).

GATE is being operated by IFEN GmbH. This Poing-based company has been at the 
forefront of the development of satellite navigation hardware (including receivers and 
signal simulators), software and services since the inception of the field.

IFEN, in turn, is just one of some 150 Bavarian companies and institutions forming 
Bavaria’s satellite navigation cluster, which came into being as part of the Clusters 
Campaign of the government of Bavaria, and which is coordinated by the aptly-named 
bavAIRia e.V. This network organization, in turn, is also responsible for the state’s 
aerospace cluster.

To start in August with the launching of the 
first of what will be 30 satellites – including 
three in-orbit spares – Galileo’s testing phase 
will be followed by the swinging into action of 
this constellation, which is set to offer a much 
greater precision of location – four meters – 
than the 10 meters currently achieved by the 
USA’s GPS and Russia’s GLONASS networks.

BIG STORY
Opening of GATE opens a year of successes for Bavaria’s 
satellite navigation sector

Big doings in Oberpfaffenhofen 
August’s launch will kick into even higher gear the al-
ready extensive and fast-paced operations of the Gali-
leo Mission Control Center.

Commissioned in 2008 and with a staff of 100, the 
Center, in turn, forms part of the “aerospace campus” 
maintained by DLR (Germany’s Aerospace Agency) in 
Munich’s southern “aerospace suburb” of Oberpfaffen-
hofen. 

Managed by DLR GfR mbH (managing directors: Wal-
ter Päffgen and Wolfgang Kohn), the Center has also 
been charged with the establishing of the infrastruc-
ture setting up channels of communication in and with 
the satellites and with planet-wide network of sta-
tions relaying their signals, and with the parameters 
of service provision. Once Galileo enters its operational 
phase, the Center will have the additional responsibil-
ity of monitoring the provision of these high-demand 
services on a 24/7 basis. 

In doing such, the Center can avails itself of an impor-
tant asset: “At Oberpfaffenhofen, we have well over 40 
years of successfully managing satellite operations,” 
points out Päffgen. 

Helping the Center accomplish its mission will be the 
six atomic clocks installed in the satellites under the 
auspices of Galileo’s Precise Timing Facility project by 
the Munich-based satellite navigation expert Kayser-
Threde. The Munich-based company is also developing 
tracking and routing services enabling freight forward-
ers to prevent theft and preclude delay. 

In view of this Bavaria-wide sweep of Galileo activi-
ties, it’s no wonder that Martin Zeil, Bavaria’s minister 
of economic affairs, infrastructure, transport and tech-
nology, has called the project “a milestone for Bavaria’s 
policies of promoting the state’s aerospace industry. 
Bavaria has been a strong supporter of the project from 
its inceptions.” 

       www.youtube.com/watch?v=_6Nie6VerDo
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INSIDE THE STATE
What the world is playing with! Toys, sporting 
goods and sportswear made in Franconia

adidas, PLAYMOBIL and PUMA. Each is one of the world’s top manufacturers in 
its consumer goods sector, each registered record results in 2010 and all are located 
within 20 kilometers of each other in Bavaria’s Central Franconia district.

The question arises: is this a coincidence?

“Definitely not,” states Dirk von Vopelius, president of the Chamber of Industry and 
Commerce for the region. “The results achieved by these three companies are con-
firmed by polls conducted by our organization of our region’s business community as 
a whole. Their assessments of their performance and prospects are at near record-
levels.”

Von Vopelius sees a set of shared traits as producing these results: “unswerving insis-
tence on quality and great design and a great stock of experience in identifying what 
markets want and need.”

Central Franconia’s consumer goods stars:

adidas
Headquarters: Herzogenaurach
Products: everything from tennis shoes to hoodies
Record achievements: A rise in consolidated sales of 
15% boosted adidas’ turnover from €10.381 billion in 

2009 to €11.99 billion in 2010. This performance augmented the company’s position 
of being the world’s second largest producer of sports gear and sportswear. And more 
growth is in store in 2011, forecasts adidas.

PLAYMOBIL (Brandstätter Group)
Headquarters: Zirndorf
Products: Those cute little snap-together figures so 
beloved by children and appreciated by parents for their 
gentleness.

Record achievements: Capping years of sustained growth, the Group broke for the 
first time the €500 million sales mark in 2010. Its revenues of €559 million enabled 
the Brandstätter Group to enhance its position of being Germany’s largest manufac-
turer of toys.

PUMA
Headquarters: Herzogenaurach
Products: sports shoes, sports apparel and sports 
equipment
Record achievements: In a first for the group, its con-

solidated turnover came to €2.7 billion in 2010, up 10.6% on a yoy basis. Group profit 
rose a whopping 154% to €202.2 million.
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Bavaria in your briefcase

Museums of great taste: Bavaria’s museums of 
cheese, wine, beer and wurst
Beer, cheese, wurst, bread – Bavaria’s food is world-fa-
mous for its taste. The time-honed methods and ingre-
dients used in creating these delicacies are on display 
in a number of museums in the state.

Couple of other good reasons to visit these museums: 
1. They often give samples. 
2. They are located in some of the prettiest commu-
nities in Bavaria, and, considering the overpowering 
beauty of this state, that’s a powerful statement!

Cows grazing on undulating green meadows – that’s 
everybody’s favorite postcard of Bavaria’s countryside. 
The milk from these cows is turned into the 400 kinds 
of cheese so prized by the world’s connoisseurs. Good 
places to partake of these are the cheese museums lo-
cated in three Alpine communities: Ettal, Bernbeuren 
and Altusried. The craft on display is one of the oldest 
in the world. Records of commercial cheese making in 
Bavaria date back to 908 A.D.

Commercial beer brewing in Bavaria isn’t quite that 
old, having been launched in 1040, according to the 
oldest records. Since then, the state’s beer has made 
quite a name for itself worldwide. That’s partially due 
to the range of products emerging from the state’s 578 
breweries. The number of museums – many of located 
inside or alongside the breweries themselves – in Ba-
varia is correspondingly large: 29

Among them: the 
Bavarian Museum of 
Beer Brewing in the 
northern Bavarian 
town of Kulmbach, 
itself the hub of the 
state’s greatest ag-
glomeration of brew-

eries. The museum is located in a wonderfully large 
medieval cloister.
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… in Nuremberg

European Coatings SHOW  
March 29 – 31, 2011
plus Adhesives, Sealants, Construction Chemicals
           www.european-coatings-show.com/en/

… in Munich

Avionics & Defence Electronics Europe
March 16 – 17, 2011
In the M,O,C, Munich Order Center
          www.avionics-event.com

metall München
March 16 – 19, 2011
European Trade Fair for Metal Working in 
Industry and Trade
          www.metall-muenchen.de

Delegation trips to UAE and Qatar, headed by 
Martin Zeil, Bavarian Minister of Economic Af-
fairs, Infrastructure, Transport and Technology 
March 19 – 24, 2011.
Sectors covered will be petrochemicals, transport/lo-
gistics, water supply/sewage treatment and security 
technologies.

For further information:
Sarah Morgenstern
Bayern International GmbH
Tel.: +49 89 660566-200 
Fax: +49 89 660566-150 
smorgenstern@bayern-international.de

Delegation trip to Alberta / Canada, headed by 
State Secretary Katja Hessel
March 28th – to April 3, 2011. 
Sectors covered will be construction, chemicals, in-
dustrial engineering, energy supply, and electronics

For further information:
Rosi Saubert
Bayern International GmbH
Tel.: +49 89 660566-204
Fax: +49 89 660566-150 
rsaubert@bayern-international.de

Upcoming trade fairs and events

… abroad

The cloister is home to another museum. It chronicles another of the state’s great love 
affairs – with baked goods. As a glance around any neighborhood – each chock-full 
of bakeries – in a Bavarian town will tell you, the state’s residents take fresh rolls, 
pretzels and pastries very seriously. Another large bread museum in Bavaria is found 
in Rimpar in Lower Franconia.

Along with good roads and baths, the Romans brought winemaking to Bavaria. Many 
of their methods of cultivation – suitably adapted – and cépages are still in use today 
at Bavaria’s 5031 vineyards. Nearly all of them are located in the state’s Lower Fran-
conian regions, which is blessed with a relatively mild climate. These methods and 
the world-class products yielded by them are to be experienced at Bavaria’s 16 wine 
museums, such as the ones in Röttingen (Lower Franconia) and Bach an der Donau 
(“Baierwein” Museum).

Bavaria is also famed for its sausages. The two 
most famous kinds are Nuremberg’s Bratwurst 
and the Weißwurst. Made from veal, this “white 
sausage” (whose color comes from its not inclu-
ding preservatives) is the subject of an exhibition 
and training program in the museum and school 
of butchery maintained by Norbert Wittmann in 
the town of Neumarkt in the Upper Palatinate. 
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Your key to our state

Invest in Bavaria – The Business Promotion Agency of the Bavarian Ministry 
of Economic Affairs, Infrastructure, Transport and Technology and 
Bayern International

Press and public relations
Dr. Johann Niggl
Prinzregentenstr. 28
D-80538 München
Tel.: +49 89 24210-7500
Fax: +49 89 24210 -7557
info@invest-in-bavaria.com

Business Bavaria
Coordination: Alexandra Schmidhuber
Editor-in-Chief: Terry Swartzberg
Webversion: Alex Podolay
Design: www.treib-stoff.com
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